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¥e Vhy Influencer Marketing Spend
Will Hit $10B in 2020

72% of consumers have 7 single piece of

purchased a
product because
of an influencer
recommendation

5?—% of marketers say Ad units that feature “

iInfluencer content : .
takes a consumer from Consideration
Awadreness to Purchase

influencer content influencer content
outperforms brand outperform control ad

content units by 7667
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SheSpeaks launched in 2008 SN,
as d platform designed to o /o~
help brands understand
women and tap in to the
power of their voices. Many
Influencers joined.

We are now the largest
community of female
iInfluencers reaching 300
million consumers per
month.
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What Is An qh% e lHy)]

Someone who has built a strong social following, trust & engagement with their audience.




,Q What Is An %/W»(//M

Many influencers have audiences that rival those of popular TV shows.

WHATS UP ¥ M5

—

#1 Cable Show W/0O 11/8 YouTube Influencers
2.52 Million Viewers 3.1 Million Followers



ﬁ Types of ;«ZZ/W and Costs

Nano
Influencers

- 1k-5 followers
typical "Jane’
consumers

« Nominal fee or
Free products in
return for posts

Micro-
Influencers

« 5k-100k Followers

. Average costs:
$500+ (huge
price range)

y

Middle
Influencers

« 100k-500k
Followers

° Averoge costs:
$5k+

Macro-
Influencers

« 500k-1MM
Followers

° Average costs:

$20k+

Mega &
Celebrities

e >IMM Followers

« Average Costs:
$50k+

SHESPEAKST®



-» FOCUS On Rates

<5.,000 Followers <10.,000 Followers <100.000 Followers 100,000+ Followers

O' 3.5% 2.5% 1.2% 0.5-1%

3.2% 2.3% 1.1% 0.4-9%

1.5% 0.55% 0.45% 0.3%

@ 50shadesofstylebykelley « Follow
Paid partnership with shespeaksup
Winter Park, Florida

50shadesofstylebykelley One of my
goals for 2020 is to make self-care a
priority in my life. It is important to me, as
I age, to take better care of myself. Self-
care can look different for different
people. For me, self-care is doing
something relaxing; for instance, we are
going to the beach this weekend.
Everyone needs a little “vitamin sea” in 0
their fe am | right? The beach is a great 4 44 / enoagdoeme Nt rqte
place for me to relax and with that, | also u O
do some serious self-care for me and my
skin. | am not just talking about my face |
am talking about my overall body. #ad .
That is why | want to share with you today
the @philipsbeautyus SatinShave
Advanced. The electric shaver comes
with a convenient travel pouch- perfect
for quick getaways. You will experience a

Qv W
357 likes

FEBRUARY 26
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,Q What is 77[/W Marketing and its benefits?

Think of the potential of Influencer Marketing as getting access to:
l. Creative/Content
2. Media/Reach

3. Sales/Direct Marketing all in one action.

. Creative/Content: Influencers creating content for brands and retailers.

- Media/Reach: Influencers are able to reach target consumers and drive
sighificant awareness. Influencer content is doing double duty and
being effectively used in paid media as well.

- Sales/Direct Marketing: Because influencer content can link directly to
ecommerce, brands are able to generate direct and attributable sales
from the content.

SHESPEAKST®




,6 WLWQ& cﬁ/m/with Drive to 2

M O M S G U | D E TO SH AV I N G (fet \ www.youtube.com is now full screen. Exit full screen (Esc)

L
= i o) 0:00/1:23



- Creative & Media with Drive to (yy

e 3

():) —r'{ NextDay delivery O Delivering to M

‘ersonal Care / Shaving / Razors fow

Gillette Venus Extra Smooth Swirl Women's Razor - 1
Handle + 2 Refills

khhk ki 2543 reviews Venus Walmart # 553442097

$11.34 <2

-

< Free NextDay delivery on $35+ orders of only NextDay items, Order in 51 mins

Qty

(b Free 2-day delivery on $35+ orders
Arrives by Tue, Oct 15

\

[a) Free pickup today
In stock at Union, 900 Springfie!d Rd

More delivery & pickup options

si¢ Sold & shipped by Walmart

#victory = AddtoList @ Add to Registry
MOMS GUIDE TO SHAVING (feat. Venus Swirl)

Product Highlights
10,275,192 views *

Mol 2T ibectoars 32,000+ ciicks to

Because some days, shaving is a total #victory...enjoy our step-by-step guide. P.S. Brooke didn't Wa I mart.com Venus

shave for or this, haha! Tole and shop the Venus Swirl razor and Venus & Olay item page
shave gel visit http:/bit.ly/VenusSwirl WUM or vigit your local Walmart. =)

SHESPEAKST®
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fQ Influencer Content from WM & Wcﬁ/w

3 adamarilopez & - Follow

W/

" como mi amor me sorprendié

!

n 7 ’:—J 9 adamarilopez & #Ad ;A quién no le
| : L gusta que lo sorprendan? Me encanté
|

o . ofreciéndose a lavar los platos. Mejor
20 /o Engqgement ,'} | aun, me ensefid como Finish®
. Quantum® no solo deja los platos
rate vs. typICCﬂ celeb f | _ relucientes sin que tenga yo que
eng. rate of 1% | | | lavarlos a mano, sino que también me

da mas tiempo libre para compartir
con mi familia!
Sorprende a la persona que siempre

laiia lac cladaa ada lis = e 2FAfas adea o

¥ 0QY A

1,140,540 views

AUGUST 29, 2019



fQ Influencer Content as LA/

wl ATET = 8:48 PM

Instogram

La Cooquette -
w La Cooquette ” Sponsored
Shop Now Finish Quantum Detergent and learn m

tips from Maria Sierral #reluciente - \ : RELUCIENTE.
@lacooquette o 8 M0

fini
- ’ A .~; AL LA
\ i) Vi L . . '. . 2
\ ':‘A - {

RELUCIENTE.

finish

—EAE
®

Maria Sierra

Learn More

Maria Sierra v
e | o ©QYyVy Finish Quantum
Maria Sierra™ @lacooquette YOUTUBE.COM _
La Cooquette LEARN MORE Shop Now Finish Quantum Detergent and learn tips . Detergent

. ] 2 ral #re
iLa Cooquette es TU destino si t. from Maria Sierra

| Comment

SHESPEAKSY®



fQ Influencer Content as

Campaign Results
«  215% ROI

50+ creative brand assets specifically

for the Hispanic market

600+ pieces of social content created

2IMM+ Views, likes and comments on
Instagram

$893K+ Earned Media Value (Social
Virality & PR)




o
Using influencer content Jnstagram 7

"4, simplyfalaksid
") sponsored

9)

®

for direct (yy

Shop Now >
® QY . N
1,005 likes

simplyfalaksid Don't sweat it is my new mantra! :)
[ad] Lately, juggling so many things as a mom with
new routines in place has definitely put life in
perspective for me. That also means, taking it easy at
times when | don't have my act together. Which to be
honest, happens way more than I'd like to admit. And
since | have been using (@secretdeodorant) Secret
Clinical Strength Deodorant, it keeps me dry, no
matter how much of a hot mess | have been! And
because it lasts so long, | don't have to constantly

A Q o @
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Brands are using influencers to reach audiences with

/W(y m«% W creative/content

Create @ 8 ‘ v.

SheSpeaks.com was live. s
Published by StreamYard @ -
November 12 at 1:00 PM - Q
3 Easy Holiday Recipes with
Tabitha Blue
#AD Get inspiration for your holiday table
with Tabitha Blue, as she makes an appetizer,
an entrée a...
See More

P

QO% 68 1.7K Comments 1.1K Views
ik Like (O comment £ Share %o~

i y Blog
Comments Hide " Fresh Mommy Blog
AW

(<)

&

Most Relevant «

| p— O
& Alicia Bell - 8:38 -L‘IVE

023 ‘ -
Is there a yummy No Bake @ ¢ "‘ - TG
dessert? Less stress the better s ' -
.“ h . ‘ :
) ¥ -~
\ prépared stove topstufing or

lol
Like - Reply - Message - 5d 01
Ply £ ‘ _.; _',‘T‘ey j % TobithaZ
y- i Tebitha Blue
6 Freebies 4 Mom - 26:37 ¢
You could enjoy this with an . o T
3 actual gingerbread cookie - > mac and cheese always
; B . maybe make Gingerbread : haela Logan and
: ~ S Nadine Dokes, Mic
‘1' ' Q- o =< | ‘ Turkeys for Thanksgiving! @ mkysluoamwatchlnqw"hy‘”
'7“{,’( { A ' Like - Reply - Message - 5d O 2 Carol Laivo Gage
4 » ; ) 4 omato Aspic
— View more comments 2 of 1,653 .
b. h | ' - ' :> b. h ﬁ Hollday ...Yﬂ\/'
A . -~ > - o Dolores
Ta 't a Blue P — Tabitha 2 Fo commentas Shespeaks.. © © @ "

What link

1 8.c0m
a rﬂp:m.w/KnRSwumFa

& Sharer

mi Belavick 3
J\:wo making thanksgiving Pizza with the

leftovers!!

SHESPEAKSY®



/
@P@ nfluencer content as W{W‘O on brand, retailer and
O&O channels

i our celebration to life with Coca-Cola

\
__-‘_‘_____’f—"—_'
‘ \\. 15 ] ‘___,_—-—qv—"‘_—'J

:

4 -

:b
Witch’s Brew Halloween Midnight Fog t
Halloween Cocktail Sangria Cocktail : -L\
See Recipe = SeeRecipe — See Recipe —> A , r
4
0:30 cc ° =

Magic Potion Rum & Coke Black Magic Skeleton
Halloween Cocktail Halloween Sanaria Whiskev

SHESPEAKSY®
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@¥e@ Cose Study:New
Product Launch

Campaign Objective:

Drive trial and awareness of a new
national diaper, as well as drive
purchase consideration at Walmart.

o =

Raising Awadreness:

Influencer content showed shoppers
where to find the new diaper by
posting images of the Walmart end
caps.




@@ Holistic Campaign
Elements

Product reviews by Walmart shoppers
on walmart.com

Key messaging talked about the value 2w VU | |-
of the diaper at Walmart along with the gV 2 N\ y)— -
convenience of being able to shop for '
other baby department items.

"'.@NHE/!

Foot Traffic Study captured
Incremental Walmart store visits

Digital ads using Influencer content and

Shop now button drove to digital product
shelf on Walmart.com




'Q Results by the Numbers

A pregnancy and matherhood resource for the modem mom

P ot Y

g ) -

L YOU LOouna uLs episoude neipiug,
please subscribe to our podcast
on iTunes (or wherever you listen to

5 2: O O O E N g @ g eme nts podcasts) and leave an honest review!

Links below!

10mm Shoppers Reached
2,000+ Social Posts

37.000 incremental store visits




,Q Best Practice: (744%0%@?/ Wﬁ{/(y%/

e~ -

Eva Longoria for L'Oreal

SHESPEAKSY®



,Q Best Practice: Experiment with Different Content

i

A

-

“ha, . What are your travel
! essentials 7?7



[
,Q Best Practice: Timeliness is Wm/—

Brands as Ingredients

@, Chef Art Smith S Tebitha Blue
il , ¢ April15at 3:55PM - Q
"Danger Will Robinson, this Mac & Cheese is coming in Hi T!" « « Have you made omelets like this before?! Mind-blowing... and fun too!
Join me as | show you how to make my famed Mac & Cheese along ™
with special guest, Maxwell Jenkins (AKA Will Robinson) of Netflix's . ‘ 8
Lost in Space!! 4 ‘ - ’

Step 1: Add 1-2 eggs to /
ziplock bag

(Any size works)

>

8,940 Views

SHESPEAKS
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0 2

What outcomes do
you want to drive
Who do you want to
reach

Define

Objective &
Target

Influencers

Right Influencer with
Right Target Shopper
CRM used to determine

influencer demographics

and follower details

Getting Started: Influencer
Marketing Campaign Success

Influencers Create Story
Driven Content

Brand Guidelines Moderated
Pre-Posting Content Approval
Embed product link in content

Creadte
Content

SheSpeaks measures
progress at every step
of the program
Optimizes content
lbased on
performance

Distribute
Content

Measure &
Optimize

Influencer content is
shared and amplified
organically

Best Performing content is
developed in to ad units
Used in programmatic and
paid socidal

SHESPEAKST®



@ Best Practice: WW «'// a% [

® 4,455

Sentiment

Share of Posts

Sentiment Score @: 93

1,630

Postive |
Negative 1§

Neutral |8

Original Posts |
Retweets

Replies 1

2. 20,015,426

LA

Top Sources

Demographics

& 108,234,526

MPRES ING

Desktop/Web 1§
IPhone
Androd

Pac
Other 3

Fermaie ||

Male I3

It's Friday (yay') and the fruit | bought
on Monday is still going strong thanks
to the Rubbermaid

#ad - | love making smoothies but hate
that when | buy fruits and veggies they
go bad in just a

Apr 30, 2017
457 PM

3069

This is ane of my favorite kitchen hacks
it's how | save money on produce with
one item and keep..

May 03, 2017
1:12PM

{ ON THE BLOG } @Bpinach and
Chicken Pesto Salad @@rubbermaid
Fresh Works Produce Savers keep

May 01, 2017
4:03 PM

SHESPEAKST®



Twitter
Instagram

Dashboard

Posts

Influencers

Media

@ Best Practice:

Real-time Tracker:

Filter Accounts and Bios

USER

LeahSay's Views
@leahsaysviews

http.//leahsays...

Valerie Gray
@valmg

hitp//valmg.co..

Victoria
@abcretiviearnin

http//abccreat...

Dawn Nieves
@anewdawnnblog

ANewDawnn.com...

MomdEverandEver
@momluvssportz

POSTS +

Whagese 14

#FreshWorksFreshness

ENGAGEMENT +

42

41

FOLLOWERS *

18,679

29,269

28,944

10,023

2,227

IMPRESSIONS +

37,358

29,269

57,888

10,023

2,227

EXPOSURE +

165,204

1,043,140

72,679

10,023

2,227

JUN16-SEPT14 v

BIO

#PR Friendly #Midwest #Missouri #0zarks Product Reviews No
W

Joplin, MO

Mom of 2 boys. #NJ #FoodBlogger & #Lifestyle #Blogger. Dow
i

New Jersey

#Florida Family Lifestyle & #Travel #Blogger | #Movies | Dis...
Orlando Florida

Lifestyle Blogger sharing her love of #FamilyTravel | Cars |...
NJ - PA-NYC

SHESPEAKST®



@ Best Practice: WW «‘// m// [

v Twitter
¥ Instagram

Dashboard

Influencers

Media

twitter.com/LeahSavsViews/status/883045678850723843

Real-time Tracker: #FreshWorksFreshness

Roasted Beet Salad with Steak Strip
RUBBERMAID #ad
#freshWorksFreshness
https://t.co/innAmZHBUE&hellip

frosh works

RRE:R =

How to Reduce Produce Waste and
Make it Last Longer #ad
#FreshWorksFreshness

Jul 06, 2017
3:31 PM

TOP

#ad How 1o reduce produce waste and
make it last longer w/ @rubbermaid via
@ellenblogs

Jun 15, 2017

1245

(@tabithablue

8:40 AM

#ad Try this tasty, good for you
momang smoothie makeover via

Jun 14, 2017

<> EMBED

SEPT14-SEPT14 v

#AD Five Minute Fruit Salad! Looks SO
Delish! https://t.co/hrqDYBqD3L

@carissalynn #AD Ways To Save Money On Fresh
Produce https:/t.co/7e20wqAzBJ
@MDub70Deuce

SHESPEAKSY®



SHESPEAKST®

SOme%La/ﬁ/y %y%t/g

for Influencer Campaigns




Holiday shopping will %W c«/]/l,(/y/ this year. More shoppers
say they plan to shop prior to Thanksgiving vs. last year.

Any day(s) prior to Thanksgiving A8% 42%
Thanksgiving Day — for stores that are open that o o
10% 17%

day

Black Friday A47% 53%

Smalll Business Saturday (Sat. after Thanksgiving, o o
. 36% 33%

day to shop in small, local stores)

Cyber Monday 59% 62%

Christmas Eve 7% 10%

N/A None of the above 18% 17%

Question: On which of the following days do you plan to do holiday shopping this season vs. last season?

SHESPEAKS

Yo



/
,Q Uncertainty remains the 732-7 Mw»/fv people are feeling

UNCERTAIN OVERWHELMED  FRUSTRATE

q )

D ANXIOUS/SCARED HOPEFUL

I

42% 36% 34% " 34%

Top 5 emotions are still the same vs. July:

94% 38% 38% 37% 29%

SHESPEAKST®



Big change in planned holiday spending in 2020. 21% more

people say they W// yfa«ﬁ//a%/ this year vs. last year

I'll spend less this year 47% I'll spend less this year 39%

I'll spend the same this I'll spend the same this

48% 49%
year year
I'll spend more this year I'll spend more this year
5%
than last year than last year

020 2017

SHESPEAKST®



FACTORS

NN \N ™o

Be clear on what you want to deliver from an
Influencer campaign & who your target it

Choose influencers wisely. Look at reach,
engagement and authenticity of their
content when choosing.

Brief influencers well & make sure that they
understand the type and tone of content you
want.

Leverage influencer across integrated
strategy & optimize content through the
purchase funnel.

Remember the long tail of influencer content.




SHESPEAKST®
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Get In Touch!

Email: Aliza@shespeakscom
LinkedIN: Aliza Freud

SheSpeaksinc.com




